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QUESTIONS TO ANSWER (These are ones you will want to answer but you may think of others as  

                 well!) Weave the answers into your paper in a logical manner 

What – What is your topic about?  

              - What kinds of marketing ‘products’ were created? Did their content, format, etc. change and  

                          how? (Think text vs. pictures. What images were chosen. What topics were chosen?) 

When – When did marketing products change and how? 

Who – Who was the target audience? Did it change? Who was responsible of marketing? Did it change? 

Why – Why was a special administrative office created? What was/is its purpose? 

So What? – What impact did this have on the Nichols and beyond? 

 


